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A Message from the CEO

In 2023, MOTUL reached an important milestorvee celebrated 170 years of innovation.

With our longevity in the business, we also have a continued responsibility to preserve our playground. So, we
have stepped up sustainability initiatives to create a better tomorrow.

Sustainability goals are not achieved in isolation, but are only made possible through strong partnerships with
our different stakeholders. Our people and communities are our biggest assets in the pursuit of our ambitions.

We remain dedicated to the growth and development of our different stakeholders, including our

distributors, suppliers, customers, and employees, and will continue to be a part of their journeM@itkJL.

With the help of our people and communities, we made strides in the following areas:

Integrating 50% postonsumer

recycled (PCR) plasaad

lubricant bottles

)

lightweightingour 800ml and 1L

A landmark rooftop solar and battery
system for our Vietham factoryvhich
will contribute 82% of the energy
needs for the production facility

Our sustainable bicycle care range,
made from aerose| solvent, and

siliconfree
@ water-based formulas

The launch of our NGEN range of high
performance lubricantsnade from
high-quality regenerated base oils

2SS dzyRSNall yR

aKId
futuret one that places sustainability at the heart of @ndeavours
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INTRODUCTION I

an era where new technologiesand developments are
mergingin our industry, responsiblelubricantsplay a role in
enhancing efficiencies and minimising emissions The new
innovations and platforms we foster have the potential to

revolutionisemobility.

While our core businessin lubricants faces challengesin
sustainability,we embracethe shifting tides of new mobility
trends as an extension of our current offerings in our
ecosystemWe establisheda robust
governance and blueprint to drive our journey forward,
through 10 materiality domains

that will be explored in this report.

LionelDantiacq
CEO, MOTUL Asia Pacific
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TOPICS DISCUSINITHIS REPORT

About This Report

SCOPE

hdzNJ 9{ D NBLER2NI O2YYdzyAOIFGSa ah¢! [ 1tail tl
approach, and performance for the reporting period from 1 January 2023 to 31
December 2023.

ENVIRONMENTAL

Unless otherwise stated, the quantitative and qualitative information covered in this
report includes all operations managed by MOTUL Asia Pacific in the region, including
our range of motor oil and lubricant products for passenger cars, powersports, and
heavyduty and industrial applications. We have sales operations in 25 countries in Asia
Pacific, including Singapore, Malaysia, Thailand, Indonesia, Philippines, Vietnam, Hong Employee health, safety, and
Kong, China, Taiwan, Korea, Japan, Australia, and New Zealand. wellbeing

Community partnerships and social
investments

Capability Building and Development

Sustainability Accounting Standarasarkets, expanding our carbon
Board (SASB) Oil & GaRefining & tracking in additional Asian
Marketing (R&M) Standards. markets.

r;lgl This inaugural ESG report has bedn referencing these two reporting A Respectful, Inclusive and Caring
) preparedwith reference tothe frameworks, we strengthen our Environment

;OU Global Reporting Initiative (GRI) dedication to transparency,

— Standards for the period of 1 responsible practices, and

Z January 2023 to 31 December  sustainable development. Using

;’i 2023. these reporting.frarneworks GOVERNANCE
= allowed us to highlight our

m We have also referenced the sustainability progress in key

o
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INTRODUCTION

A Carbon Impact
A Circularity
A Energy consumption

SOCIAL
RESPONSIBILITY

ESG Management

Ethics and antcorruption
Sustainable Innovation
Responsible Procurement

Product quality, safety, and
environmental compatibility




As we celebrate 170 years of innovation, we
strengthen our commitment to
sustainability in our quest to become the

INTRODUCTION

We specialiseén formulating, producing, and distributing higéch quality engine oils for heavy
duty, powersports, and passenger cars and other industrial applications. Our culture of innovation
propels us to develop eefiendly solutions, such as implementingnexgenerated or biesourced

Asia Pacific
at a Glance

CHINA
O@@

@) iNDiA

most responsible motor oils and
lubricants brand in Asia.

g@ JAPAN

SOUTH KOREA
&

O TAwaN

O)
R @g g@ VIETNAM

(. JO)
PHILIPPINES
MALAYSIA @
O(®) SINGAPORE
Regional Hub
Subsidiary [AY k]

Joint Venture
Rep office / Teams
Manufacturing

R&D Facility

0000

25
countries of sales in APAC

Headquarters:
Singapore (since 2000)

1
Service companya(Q 3§ A |

@ INDONESIA

AUSTRALIA/ NEW ZEALAND

O
7 300
subsidiaries Regional distributors
1

55,000

Joint Ventureifidia) retail points of sales

94%
650 Local sourcing with main factory i
headcounts Vietnam

MOTUL
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300V racing oils

Lubricants for passenger cars,
powersports, heawguty industries,

marine, and farming and gardening
Maintenance and specialties

Cobranded products

\@/ Our Partners

We are a proud partner to many
manufacturing companies and racing
teams to further their technological
development in industry and
motorsports.

0 KI G -perfdryaice proflucaehgingefim@.a 5 b !

E[ MOTULTECH

Industrial lubricants specifically designed for
metal working operations and machinery
maintenance:

Neat and wateibased metalworking fluids
Full range of higiperformance hydraulic fluids

Heat treatment, heat transfer and neat
forming coldforging oils

Refrigeration compressor and soluble cuttin
fluids

Slideway spindle and turbine oils

Ssuzua O o RF N
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INTRODUCTION

Our Sustainability Strategy

In 2023, we continued to advance our commitment to environmental, social, and governance (ESG) principles. Our ESGcsteseqy three core pillars that empower us to remain a responsible and
forward-thinking organisation, driving sustainable growth and leaving a positive impact on the communities we serve.

b o
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We focus on reducing our carbon footprint and promoting
sustainability across our operations. Our initiatives centre on energy
efficiency, waste management, and reduction of greenhouse gas
(GHG) emissions.

We reinforce our commitment to eedriendly materials and
processes through innovative product development and strategic
partnerships that promote sustainability in the automotive and
industrial sectors.

moronyg °

The wellbeing and development of our employees and the Strong governance practices underpin our ESG efforts. In 2023, we
communities we serve are at the heart of our social responsibility improved our policies and structure to strengthen our governance
strategy. framework, ensuring transparency, accountability, and ethical

Through our human capital initiatives, we nurture talent and foster a conduct throughout our operations.

culture of continuous learning and development.

Our partnerships with socially engaged organisations expand our
contributions to community development.




INTRODUCTION I

Stories of 3
Empowerment | B

t a waste.
To me, | think we can do

. something creative and
For 170 years, we have been driving A with thern bt riot

business success and contributing to the only looks good, but is

well-being of our employees, communities, also sustainable.

and the planet. I IQve art., and creating
things brings me so much
22ed LQBGS 0SSy
for 5 years, and | love the
support my team gives
me in my creative
pursuits.

(a4

ﬂto our partnership with
T, we were able to deliver

a meaningfuprogrammethat
significantly impacts youth
development and prepares
young people for their future
careers.

CKAA ¢2dZ Ry Qi
without the dedication.and
hospitality of the MOTUL team,
whose staff and mentors
generously invested their time
with our young people.

\

ARRJAY,

a Technical Service Engineer from the Philippines. He
transforms used oil barrels from MOTUL into functional
pieces of furniture.

Chief Development Officer from Halogen Foundation, a youth
non-profit. In May 2023, we curated an eigtiay training and
mentorshipprogrammefor university students, our
proprietaryah ¢ ! [ Q& a2aid tNBYAaAYy3d oda

Read more about his upcycling project in the
section,Enroute to a Better Tomorrow.

Read more about this partnership in the secti&m
route to a Better Tomorrow.




INTRODUCTION I

Stories of ~ — _Z
Empowerment ) D TR - =T T

ecifl because of the

innovative projects in the 7 L sun, can result in greening our
h . automotive sector we get to E LR . streetscapes for years to come.
For 170 years, we have been driving work on. Working with a big .t
business success and contributing to the brand in the automotive
well-being of our employees, communities, space means lots of

exposure and quality training

and the planet. i
for our beneficiaries.

N\

O

ALIX FONTAINE k 2 SAMANTHA
WATSON, CHOO,

Director of Operations in Southeast Asia at IECD, our an HR executive from Singapore. She participated in our .
partner organisation that uplifts less privileged young tree-LJt I yuAy3 | OuAgAauae Ay &adzJlz N
people through competency training and education. OneMillionTreesnovement.

Read more about this partnership in the section, Read more about our social work in Singapore
Enroute to a Better Journey Tomorrow. in the sectionEn route to a Better Tomorrow.




INTRODUCTION I

Key Sustainability Highlights 2023

ENVIRONMENTAL SOCIAL GOVERNANCE

RESPONSIBILITY
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STEWARDSHIP

reduction from our landmark solar (PCR) plastic integrated into Vietnam for the past 30 years SubPolicies Training among

10,000tonnes 50% 41,8605ch0|arships 1000/0(:ompletion rate
of CO2 estimated emissions B post-consumer recycled awarded by Saigon Children in @ for Code of Ethics and

and batterypowered factory in 2dzNJ LINPRdzOGaQ o206t S employees
Vietnam over its system lifetime packaging
(b 59%estimated 100%recycled Q 221 schools o Zero incidents
ﬂ emissions reduction from the use of % or bioplastic used in the lml constructed by Saigon Children in nnnl of corruption, as well as fines or
FLEX+, our sustainable label solution, packaging of our sustainable Vietnam forthe past 30 years censures from any government
for a volume of 500,000 m2 of front bike care range of products authority
labels

N, 25%estimated | | 15,760beneficiaries ($)  US$4.9 millioontribution to
Z\ y  lower carbon footprint during the manufacturing process of our OE trained in skills and vocational training Y~/ ! h. Qa DNBSYy S5SLEZaAdl
NGEN HYBRID oils, formulated with organic bases frorfiassi courses by Saigon Children in Vietham forward-thinking financial product
renewable materials for the past 30 years that aligns investments with

sustainability goals

moronyg 9




Board Oversight on ESG

Our Sustainability Policys our guiding framework to create
I adzadGrFAyroAfAlGe Odz GdzNB NR2GSR Ay 2dz

It focuses on diversifying in step with sustainability commitments, targeting
world-class performance and operational excellence in line with ESG
principles. Our commitment to holistic stakeholder consideration
encompasses our employees, customers, distributors, and suppliers.

We have arobust governance structure that implements this policy in our
operations across the region, considering unique market characteristics and
diverse stakeholders. '

MOTUL 10

Chief Executive
Officer (CEO)Asia
Pacific

INTRODUCTION

A Oversees sustainability management in both strategic
polices and operations

Sustainability
Steering
Committee

A Oversees and drives sustainability strategies and initiatives

A Sets ESG targets for each focus area in our sustainability
strategy

A Comprised of select members of the Core Leadership Team

Sustainability
Working Group
(SWG)

A Supports the Sustainability Steering Committee in
implementing sustainability strategies and initiatives across
the organisation

A Headed by the Chief Sustainability Officer (CSO) and
comprised of sustainability representatives from relevant
departments

)O

Department
Sustainability
Managers

A Coordinates sustainability initiatives within each
department across the organisation
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Materiality Assessment ikmmm
Our materiality assessment process was formed through \
input from our stakeholders and international reporting

standards.

We anchored our process on the Global Reporting Initiative
(GRI) Standards, with its key principles focusing on
accuracy, balance, clarity, comparability, completeness,
sustainability context, timeliness, and verifiability.

OUR MATERIALITY ASSESSNWIETHODOLOGY

— Step 1: Step 2: Step 3: =) Step 4:
| Q  Identify Prioritise =] Validate —= Report
Identify a list of potential LYGSaNIGS aidl |1 SK2ft RSNA PresdbtBdhdfidate hed?Sa Ay Report on performance
material topics based on prioritising material topics and develop most relevant material topics basedmaterial topics,
global sustainability and a double materiality matrix to identify with management supported with relevant
operations trends, as well as the most relevant topics based on metrics and data
industry standards and impact and financial materiality
guidelines

morw] [




In 2022, our stakeholders participated in a materiality workshop led by KPMG,
an auditing and ESG advisory firm. Its objective was to grasp perspectives on
sustainability and to identify the ESG factors of prime importance to the
company and its operations. The resulting ESG factors were then examined
through a double materiality matrix, as outlined by the European
Sustainability Reporting Standards (ESRS). In this matrix, both impact and
financial materiality were considered, enhancing the comprehensive nature of
our materiality assessment.

Employee Health, Safety

and WekBeing Product Quality, Safety and

Carbon Impact N / EnvironmentalCompability

Circularity \ s ESG Management
Career Development of Innovation
Employees '\. \ e &
Responsible Anti-Corruption

Community
Partnership & Social
Investments

Procurement

Impact Materiality

v

Financial Materiality

Based on the results of the materiality matrix, the most material ESG factors
were then identified and validated by the management, confirming our
YFGSNAFE (G2LA0aQ NBf S@FyOS (2
future strategic trajectory.

620K 2dzNJ 2y 324y 3

ENVIRONMENTAL

STEWARDSHIP" !

A Carbon Impact
A Circularity
A Energy consumption

6dza Ay
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INTRODUCTION

s we embark on our sustainability journey for
TUL Asia Pacific, we have consciously sourced feedback on the
st valuable topics that have the greatest potential impact on our

inesses.

We have identified 10 material topics, aligned with perspectives
from our internal and external stakeholders. We worked with our
various teams across Asia Pacific to identify initiatives to kickstart

progress toward meeting our sustainability goals, which are

described in this ESG report.

//] /" Keith D. Schulz,

\
Jr.

Chief Sustainability Officer,

MOTUL Asia Pacific

SOCIAL
RESPONSIBILITY

A Employee health, safety, and
wellbeing

A Community partnerships and

social investments
A Capability building and

development 5
%\Lisdg%'péjcéu?, I}{c?usivlé }:{ng S

Caring environment

o o To Do P>

moronyg
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ESG Management

Ethics and anticorruption
Innovation

Responsible Procurement

Product quality, safety, and
environmental compatibility

12




STAKEHOLDIGROUP

Stakeholder

PRIORITCONCERNS

| INTRODUCTION I

ENGAGEMENIHANNELS

Engagement =

We continuously engage with four key

Customers, Contract manufacturingA Safety, reliability, and experience of services

Regular visits to workshops (B2B)

stakeholder groups, including those directly
impacted by our activities and those who
use the information we publish. Their
valued input informs the decisions and
actions we take to live up to our
responsibilities and mitigate potential
negative impacts on society and the
environment. They also help us identify

%-)) Employees

emerging issues that may pose significant
risks to our business.

h

& organisations (CMOs), Partners A Data protection and privacy A Online communication

A The future of work A Performance appraisals and compensation review

A Capability building and development A Annual Voice of Employee (VOE) survey

A A respectful, inclusive and caring environment A In-person events such as-ainnual town halls,

A A robust employee experience engagement events, and CSR activities

A Internal employee communications and updates
Nongovernmental A Environmental, social, and economic impact in the A Partnerships to c@reate social programmes
organisations (NGOs) long term

A Accessibility of beneficiaries
Industry and government Environmental, social, and economic compliance A Discussions and collaborations with regulators
regulators Human rights A Regular reporting

o Do J» Do I» Do

Regulatory compliance practices
Labour practices

Data regulation

Industry regulations

morwe] [







A Message from
Miranda Lee, Chief
Workforce Officer

Driving Sustainability Forward at MOTUL

~As someone deeply passionate about sustainability, | am incredibly proud
f the progress MOTUL Asia Pacific has made on our journey towards a
reener, more responsible future.

ur first sustainability report marks a significant milestone in our

ommitment to transparency and continuous improvement. It reflects
y2i 2yteé (GKS STFT2NIla 6SQ8S YI RS> od
positive impact.

As conversations on climate and sustainability evolve, our talents must
be equally informed and equipped. Together, we are building a future
where talents fuel our passion for innovation, growth, and sustainability.
| am excited to continue this journey with MOTUL.

S 4 ~
— AP~ =

/ A

Miranda Lee

Chief Workforce Officer, MOTUL Asia
Pacific

WHAT MAKES

N SECHRAO+
IHDIEIAA O, O

Our people and our partnersfuel'the MOTULSpirit- Our human capital initiatives help us nurture
talent and foster a culture of continuouslearningand development Our responsibleprocurement
strategies,on the other hand, ensurewe continueto work with partnerswho shareour valuesand
objectives,allowingusto expandour positivecontributionsto societyandthe environment

MOTUL

15




Our People
Strategy

WHAT MAKEBHE MOTUL SPIRIT

At MOTULpur visionisto inspire a dynamicwork environmentwhere our talentscanthrive, develop,collaborate ,andfeel connected

THE FIVE PILLARSQUR PEOPLE STRATEGY

S
o)
(BYT

Talent and rewards

Capability building

S

OURGOALS:

To be equitable with our total
rewards strategy and strengthen
our capabilitybuilding programmes
to create a higkperforming culture
aligned with our strategic business
goals

HR service delivery

To create a respectful, inclusive,
and caring environment where our
talents feel belonging, and where
integrity and professionalism shape
the way we work

Culture and ethics

To improve our HR service delivery
model to enhance efficiencies, so
that our employees benefit from an
improved employee experience

To expand our impact through our
Doing Good programmes with our
communities and contribute to our
sustainability goals

16




| WHAT MAKES THE MOTUL SPIRIT

DEMOGRAPHIC GENDER
FO R VO E 2023 Leadership @I

AC ROSS Corporate
Ser\F/)ices MOT"I Sae?z(e)

Pdt, Tech, Marketing

TENURE

Manufacturing & i e

Quality

224

Sales

POSITION
Supply Chain & CS

18¢ 24

years old

25¢ 34

years old

E Management
Department Head
Director 35¢ 44

years old

Senior Manager
Manager 45¢ 54
SPV years old

Assistant Manager Above 55
Executive/Officer years old

m<lyr m1-4yrs m4-6yrs =>6yrs

MOTUL i




Our People

In 2023, our human capital strategy centred on nurturing and developing our

employees to drive sustainable growth and innovation.

WHAT MAKEBHE MOTUL SPIRIT

This key initiative aims to identify highpotential
employees and provide them with the necessary
resources, training, and mentorship to advance their
careers within MOTUL This programme not only
enhancesindividual capabilities,but it also ensureswe
have a robust pipeline of leadersreadyto take on future
challenges Lifelonglearningis a central pillar of our HR
strategy.

DIGITAL LEARNING
OPPORTUNITIES | UL

with LinkedIn Learning

In March 2023 we launched LinkedIn Learning as a
strategictool to ensureour employeesare well-equipped
to meet the evolving demands of our industry. We

curateda wide rangeof learningcontenton management,

processestechnicaltraining, and soft skillsenhancement
Curatinglearning enabled us to effectively addressthe
diverseknowledgerequirementswithin our organisation

moronyg

MOTUL2.0"
THE FUTURE

We curated Motul 2.0, our rewardsstrategyand benefits
programme, so our diverse workforce can benefit from
their unique requirements We conduct regular
benchmarking, focus group discussions,and industry
research speakingwith our partnersto continuallyrefresh
the rewardsandbenefitswe provideour employees

18




SPOTLIGHT Oalh ¢ ! MQST PROMISING (MMP)

In May 2023 we partnered with HalogenFoundation,a Singaporebasedyouth-centric non-profit organisation,to
curate an eightday programmefor university studentscalleda h ¢ | M&s&Promising(MMP). In alignmentto
Motul / 2 NJ TnssfaRia providing young adults with tools for life, the programmeaimsto give the brightest
youngtalentsataste of the world of automotives

Theprogrammeprovideda deepdive into the company,with extensivetraining and mentorshipopportunitieswith
our managers By the end of the programme, the university students emerged as informed and enthusiastic
advocatedor MOTUL readyto maketheir markin the corporateworld.

WHAT MAKESBHE MOTUL SPIRIT

~y

e argllelighted to be a partner of a h ¢ | [M@s& Promising,a

ograif@medesignedwith a businesscasechallengefor studentsto
sharpentheir analytical,critical thinking, and problem-solving skills
This was achieved through a mix of technical and contextual
understandingaswell as personaldevelopmentmodules,co-created
by both MOTULandHalogen

We extendour heartfelt gratitudeto MOTULfor partneringwith usto

deliver a meaningful programme that significantly impacts youth

developmentand preparesour youngpeoplefor their future careers

This achievementg 2 dzf BeypOssiblewithout the dedicationand

hospitality of the MOTULteam, whose staff and mentors generously
investedtheir time in our youngpeople

J.D. Lee

Chief Development Officer,
Halogen Foundation




In 2023, we also launched several initiatives to nurture a
seamless and engaging employee experience.

EMPLOYEE Our employeesare at the heart of

our HR service offerings, motivating

EXPERIENCE us to maintain high levelsof service

excellence

To enhance employee experience and improve organisational
alignment, we started digitalising our HR processesthrough

SuccessFactorgur new HR Information System(HRIS)In 2023

we streamlinedcritical areassuchas recruitment and onboarding
modules We will launch the & & & (i Berf@rance and goak

settingmodulesin 2024

EMPLOYEE The MOTUL ExceptionalsAward is

our esteemed recognition

RECOGNITION programme that was initiated with
the aim of recognising our
exceptionalemployeesfor goingthe
extramile.

All employees can be nominated for their outstanding
contributions in three categories "People Who Inspire",
"Pioneering,Innovative,Explorative",and "Beingat the Forefront
of Customer Centricity" Winners are rewarded with the
opportunity to attend exclusiveVIP motorsports events around
the world. In 2023 our winners experiencedthe exhilarating
MotoGPeventin Japan

morong ___________|HEE

WHAT MAKEBHE MOTUL SPIRIT

EMPLOYEENGAGEMENT

At MOTUL, we are dedicated to cultivating a culture where everyone feels a genuine sense of belonging. Through initiatives
such as town halls, regional gatherings, and commtiioiiyised events, we actively foster purpose, connection, and a
positive, fulfilling work environment among our colleagues.

Employees in Singapore and China stay
active during Wellness Week, a week
dedicated to physical and mental wellness
activities

Together as Oni&lotul
in Vietham

All smiles as the
Thailand team head td
Krabi for their
engagement trip

Collaboration withPetani
Muda Keren on an
innovative farming and
community
empowerment project

Singapore team vies for culinary
supremacy in their Kitchen
Showdown last October 2023




LOOKINGFORWARD:

SPOTLIGHT ON
MENTAL
WELLNESS

In 2023 our regionalHRteam developeda comprehensivamental wellness
strategy in partnership with Intellect, a leading employee assistance
programmeand mental wellnessprovider. Thisstrategy,which we will roll
out in 2024 includesengagingactivities,workshopsandlearningcampaigns
to foster a culture prioritising mental well-being Thisis part of our broader
commitment to social responsibility, aimed at creating supportive
environmentswhere everyonecanthrive.

WHAT MAKEBHE MOTUL SPIRIT

STEWARDS OF
TALENTEADERSHIP
TRAINING

Thisyear, we alsostarted planningStewardsof Talent,our regionaltraining

series designed specifically for managers The programme focuses on

equippingleaderswith essentialsoft skillsto work effectively with diverse
teamsand maximiseeachof their team Y S Y 6 SstidRgihs Thistraining

serieswill culminatein late 2024 with the & w S | QHe { YIZY Y dession,
where managers from across APAC will convene at the Singapore
headquartersfor an immersiveand in-depth project managementtraining

course Postthe training, participantswill be selectedto designsolutionsto

roll out someof our keydiversifiedproductsandservices

moronyg
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WHAT MAKEBHE MOTUL SPIRIT I

O u r P art n e rS At MOTULwe uphold our commitmentto socialresponsibility,ethical sourcing,and sustainability seekingto minimisenegativeenvironmentaland socialimpactwhile
promotingtransparencyand accountabilityin our supplychain Todo so,we aimto work with partnersand supplierswho shareour valuesand objectives,ensuringour
businesgracticescontribute positivelyto societyandthe environment

Responsible procurement

THE FOLLOWING

Thisstrategyaimsto integrate responsibleprocurementpracticeswith our AREAS:
supplychain We organisedinternal training and communicationinitiatives
before rolling out the strategy to our top partners and suppliers for
endorsementand future collaboration Throughthis strategy, we aim to Human Rights
strengthen mutual understandingof environmental standardsand social =
responsibilityandfoster partnershipsfor researchandinnovation

Health and safety

Legal compliance

Supplier Code of Conduct

Thiscode embodiesour commitmentto ethical businesgpracticesand legal Environmental and sustainable practices
compliance While our suppliersalready adhereto all applicablelaws and
regulationsin the countrieswhere they operate and conducttheir business
activities with integrity, we encourageour partners to also follow our Ethical business practices, with strict measures
standardson environmental sustainability,human rights, and health and against bribery and corruption

safety.

22
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An Update from
Keith Schulz, Chief
Sustainability Officer

~Norking with various teams across Asia Pacific, we kickstarted different
initiatives to meet our sustainability goals. Coming into 2024, we gained
action in the following areas:

Developed packaging (plastic bottles) for selected product ranges that
have at least 50% PCR (posthsumer recycled) content, reducing
the use of virgin plastic raw material

A Built visibility into our GHG emissions footprint across our value chain

A Commissioned integrated solar panels and an industrial battery at our
Vilubefactory, which can now provide 80%affthe required power

A Driving green mobility by diversifying into biodegradable bicycle
products, which use recycled or Himsed plastics in their packaging

As we navigatea-world fraught with pressingenvironmentalchallenges,
__—-such as climate change, we implement effective environmental
managementsystemsto mitigate our risksand ensure our environmental
responsibility We asses$sHGemissionsacrossour operationsand enforce
measureso manageour carbonfootprint.

//

Keith D. Schulz, Jr.

Chief Sustainability Officer,
MOTUL Asia Pacific
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Environmental Management in Action

IN 2022, WE ESTABLISHE_

; = | e (B ReduceGHGemissionsrom Reduceelectricity consumptionfrom
. = W g R
_y | ¢)” 81710604 60 15.71014.1

tonnes of CQ kWh/tones of product

— Reducedieseloil consumptionfrom = Conductirialsandcommercialise
0 3.3t103.0 ‘\I 0.9iitre and 1 litre bottles
litres of tonnes of product from Post Consumer Recycled
resi.
At Vilube our factory in Vietham, we established an
Environmental Management System (EMS) tailored to the __ . o .
o o - - —p Eliminate major incidents of oil and

specific needs and objectives of its operations. In July 2022, o . . . ] '
the EMS secured an 1SO14001 certification, addressing areas p  CETIEEEIBEN i e, Misie SEils We will strive to meet these goals and

‘D—C” exceed move forward with these ambitions for
1,000iitres 2023 and beyond

such as energy, water, and waste management.

Moving forward, Vilube will conduct annual assessment$o ensureits compliancewith international regulationsand certification standards We will also perform thorough gap analysesand identify areasfor
improvementin our existing processes Leveragingvaluable insightsfrom these internal reviews, we will implement actionsto correct non-conformities and ensure full compliancewith audit requirements,
strengtheningour commitmentto internationalstandardsandbest practices

moroeg |l
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Managing our GHG footprint

Assessingur GHGemissionsallowsusto better manageour carbonfootprint andenvironmentalimpact Asearlyas2021, we havelaid the foundationfor accountingandreporting our GHGfootprint.

THE JOURNEY TO TRACIOUR GHG FOOTPRINT

We conducted oufirst GHG footprint exercis® equip our We developed @#oadmapto introduce measures and We launched our inaugur&@reenhouse Gas (GHG)
staff with foundational knowledge of GHG accounting and processes that support our goal of reducing our GHG emissions Technical Guidanc@&his establishes a standardised
analysis. This exercise helped our staff understand Scope 1, and shifting towards carbon neutrality. methodology for measuring our GHG emissions and

2, and 3 emissions associated with our manufacturing sites,
offices, and distribution centres.

defines the roles and responsibilities of personnel involved
in GHG accounting and management practices.

This built a solid foundation for understanding the full impact
of our operations on the environment.

To support our reporting goals, we also started evaluating
GHG reporting toolthat meet our requirements and which
can be easily integrated into our existing systems.
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Planning for a sustainable future

As we plan for a carbeneutral future, our - ()] Comprehensive coverage across all reporting
team evaluated various solutions that could categories for Scope 1, 2, and 3 emissions

meet our requirements for breadth and

depth of reporting over the coming years. ()2 Ownership traceability and data integrity
After a thorough search, we selected Zuno

Carbon'sVeridisplatform as it had a

reporting platform that matched our 03 Ease of data consolidation and synthesis
ingent criteria for a GHG reporting

04 Clear dashboard presentation and insights

05 Available ESG reporting standards and
robust reporting capabilities

Extensive and granular emissions factor library

We are currently in the planning stages of its implementation
and aim to roll out the use of the solution by Q4 20Z4.
support our reporting ambitions, we will also enforce
governance frameworks and efid-end processes to enable us
to use this GHG reporting solution more effectively.

THEBETTERWORL® Qw9 . ! L[ 5'

OUR CHOICE PARTNMERE ABOUT
ZUNOCARBON AND ITS VERIDIS PLATFORM

Zuno Carbonaimsto empower organisationswith a platform that supportsaccurate
and auditable data collection, carbon accounting, and ESGreporting. Its Veridis
platform promisesto be a single source of truth for ESGdata, with an easyto-use
interfacebackedby expertknowledge

Veridis platform highlights

A 15027004 SOC2 and GDPRertified

Automated data collection and workflows

> 3>

Intuitive user experience, with features like dashboarding, target
setting, and audit logs

Centralised carbon emissions and ESG data
Streamlined reporting processes

Clear visualisation of sustainability metrics

o Io Do P>

Licensed as a GRI Software and Tools Partner
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Charting our GHG Emissions

Total Map GHG Emissions by Scope

@ 0.51%

0.43%

1,355 MWh 113,474 MTCG2

Energy Consumption GHG Emissions 99.06%
(MAP Operational Boundary) (MAP Operational Boundary)
Scope 1 mScope 2 m Scope 3

@ 0.18%

0.048 KWh / L 3.99 kgCGe / L

Energy Intensity GHG Emissions Intensity 99.67%
Total energy consumption divided by total Total emissions divided by total volume

volume produced produced Scope 1 mScope 2 m Scope 3

(energy efficiency) (resource efficiency)
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Enhancing Data Clarity witleridis

- 4 FY2023
= Total MAP GHG Emissions By Scope
(3 01/01/2023 - 31/12/2023
Scope 1, 579, . Scope 2, 483,
0.51% 0.43%
113'459’68 o ® Scopal1 @ Scope 2 @ Scope 3
ox ¢ the provi c
|
Scope 3,
112,413,
99.06%
T mm W @x a1z SR (S
Emissions (MtCO2¢) Scope 3

*Data is subject to change

—
2023 Greenhouse Gas (GHG) Inventory Building Towards Greater Sustainability
Our GHG inventory comprisegainalyemissions throughout our value chain. This is Measuringour GHG emissions across our value chain enables us to identify w
largely due to our Purchased Goods and Services and primarily attributed to our we can improve to deliver greater impact. With this visibility, we have started o
product components. Building this visibility gives us an understanding of the levers supplier outreach, to collaborate closely with our suppliers to identify improve
we can pull to address the current status of our emissions. in our value chain processes. We are also initiating product development to taig

improvements in our GHG footprint.

MOTUL
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Greenhouse Gas
(GHG) Technical |
Guidance ]

We developed this ‘guidance with reference to the GHG Pr
Corporate Acco and Reporting Standard,along with othe
protocolstandardSand guidancefrom the World BusinessCou

SustainableDevelopment(WBCSD#and the World Resourced
| (WRI) |

211 e Q{f GHGNWENNORY

Following this technical guidance,
we consolidated the emissions from our
operations in our GHG inventory.

This also includes emissions that are a
consequence of our activities but may also arise
from facilities owned by other entities.

This includes:

THE BETTER WORL® Qw 9

L[EI

Office operations
Factory operations

Warehouse operations

o o B> Do

Contract manufacturing
organisations (CMO)

™

Third-party warehouses

This also covers activities in
our value chain in the

following locations: @ CHINA

A China

India ~ INDIA
Indonesia

Japan

South Korea

Malaysia

Oceania

Philippines

Singapore

Taiwan

Thailand

To Do Do Do Do o Do o o Do Do

Vietnam

T MALAYSIA
™ SINGAPORE
& NDONESIA

® JAPAN

.

SOUTH KOREA

& TAIWAN
€& VIETNAM
&= THAILAND
P PHILIPPINES

OCEANIA
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Transition to
renewable energy

Since 2019Vilube our factory in Vietnam, has been using

a rooftop solar system within its finished goods warehouse. In 2022
alone, this system generated approximately 17,000 kWh per month,
which reduced approximately 141 metric tonnes of carbon emissions.

To transition more of A f dgow®iKzénsumption to solar energy, we
signed a 2§/ear power purchase agreement with Asia Clean Capital
Vietham (ACCV). With this agreement, which encompasses both
engineering and commercial implementation, ACCV will supply us with
green electricity at competitive prices compared to those from the
grid.

This partnership also allowed us to incorporate both a solar and
battery energy storage system (BESS) in our facility. The BESS stores
surplus energy, released during peak usage periods. This reduces our
reliance on power from nomnenewable sources, thus improving

energy costs and delivery predictability for the business. In adopting
these energyefficient solutions and forging partnerships with clean
energy providers, we aim to pave the way for a cleaner, more
environmentally conscious manufacturing landscape.

KNOW MORE ABOUT OUR
INNOVATIVIROOFTOP SOLAR
SYSTEM AT VILUBE

Vilube our factory in Vietham, has been using a
rooftop solar system since 2019. We will continue
to introduce green initiatives to forward energy
transition and reduce carbon emissions in our
factories.

Features:

A 284kWpcapacity

A 215 kWh stateof-the-art battery energy
storage system (BESS)

85%

of Scope 2 factory emissions to be

eliminated

20%

targeted boost in our renewable

energy production

THEBETTERWORL® Qw9 . ! L[ H

lllustration of rooftop sdar sysem in \Vilube factory

25%
of Scope 2 emissions to be reduced
annually

Approximately more than

13,000+onnes

2F GKS LXFydqQa Ol
saved from operations of our solar and
battery system
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Powering our Next
Adventure

OUR RANGE BECGFRIENDLY PRODUCTS

MOTULTECH

Bio-based Metalworking Fluids:

A Special combination of bio
based "esters" to eliminate
all mineral oil in the new
offer across theMotulTech
Range

POWERING OUWREXT ADVENTURE

At MOTUL, we take a proactive approach to innovation to power our next adventure. Aside from innovating our signatureilsrayide
lubricants, we also develop ed¢dendly products from renewable raw materials, without sacrificing the high performance odupt® are
known for. These sustainable products increase productivity and reduce chemical consumption, thereby reducing enerdgiteddts re

the use of our products.

NGEN

NGEN formulations combine premium virgin and
re-generated base oils, along with high
performing additives and esters, to provide
sustainable alternatives to traditional engine

oils.

e

Also, NGEN oils are
packaged in

50%
recycled and recyclable
plastic containers.

41
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MOTUL

SUSTAINABLE
BICYCLE CARE RANGE

The product range introduces safe, watssed
cleaners free from volatile organic compounds,
aerosols, solvents, and silicones.

These products are B
compatible with electric
bikes and come in

eco- designed packaging
made from 50% recycled or

bio-based plastic.

o4
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POWERING OUREXT ADVENTURE I

Breakthroughs in PCR packaging

Starting in March 2024, our 0.8L screw cap pack and 1L flex spout
bottle pack,launchedin Vietnam,India,and Chinawill be crafted from
We partnered withEnvicco an integrated plastic recycling plant, to introduce a new line ofyossumer recycled (PCR) bottles that 50% PCRresin Thiswill be followed by the launch of 2L screw cap
incorporate 50% recycled plastiEnvicco'snnovative Waste Community Hub in Thailand plays a crucial role in this process. Here, schools anbottles in Q2 2025 Our goalis to transition from virgin plasticto 50%
households collect waste materials to be recycled into plastic pellets, which are subsequently processadsimeined into our lightweight PCRplasticat net-zeroaddedcosts Thisis made possibleby offsetting
lubricant bottles. This initiative reduces our reliance on virgin raw materials, carbon emissions, landfill waste, andarsengytion during the costincrementfrom PCResinthrough savingsrom lightweighting
production and transportation. the bottles by approximatelyl0%to 13%

9 b + L / RECYCLING PROCESS

\

n
L}
L}
L}
-
-

A Bale specification
A Quality check

BOTTLE SORTING

Using Near InfraRed
Technology, plastic waste,
such as bottles and caps, are
sorted and decontaminated
to remove nonplastics.

A Metal and aluminium remover
A Polymer and colour sorting
A Manual sorting

: \_/
‘ 00 ’
000
I

GRINDING AND
WASHING

Sorted and
decontaminated plastic
waste is grounded into
flakes. Then, plastic flakes
are washed.

A Wet grinding

A Cold and hot washing
A Flotation polymer sorting

-—
\/ -
S

FLAKE SORTING

Plastic flakes undergo
another round of sorting and
decontamination.

A Metal and aluminium remover

A Polymer and colour sorting
A Manual sorting

EXTRUSION

The refined plastic flakes are
processed into pellets. Then,
the plastic pellets are
moulded into PCR resin
bottles.

Extrusion with:

A Vacuum systentPETJ
A DegassingdDPE

IMPROVE QUALITY

The PRC resin bottles are
treated further to improve
quality and remove odour.

A rPETCrystallisation, SSP
A rHDPEOdour treating
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POWERING OUWREXT ADVENTURE I

Introducing FLEX+

Our PioneeringSustainableL_abelSolution

When you use FLEX+ for
500,000 M

of front labels, it can lead to...
If& 2 da@&hBn drivingsustainabilityyouwill find manywaysto greenproductsall aroundus.

One of those items is the everpresent product labels, typically stuck on bottles, jars, containers,and other forms of
packagingAt MOTUL we need heavyduty labelsfor bottles containingour signaturemotor oils and lubricants,and this THE LOWDOWG@N FLEX+

isanareawherewe canalsoinnovateto producesustainableoutcomes Equivalent to
Thecenterpieceof this pioneeringsolutionis our FLEX+4abelmaterial, madefrom the gamechangingcombinationof 55-
micron white and clear printable polyolefin Thiscombinationmarriesthe best featuresof rigid and conformablefilms

and gives FLEXH+its thin, semisqueezeconstruction This high-clarity film givesa "no-label f 2 2 popudar among
consumersvho want a minimalistand cleanaesthetic @ @
Despiteits clarity, FLEX-till deliversexceptionalprint registrationand die-cutting performance,so you can print 32%
more labelsper roll than traditional PEBS. 5999 46,078.5miles
reduced carbon driven by an average
emissions passenger vehicle
This translatesto more savings,efficiency gains, and less downtime,
makingit a costeffective and ecofriendly labellingoption. With S592N
and CleanFlak® adhesive options, C[ 9 - lackiag materials are
responsibly. sourced from FS&ertified glassine and recycled PET P
(rPER3J) liners So,not onlyisthis labelmaterialfunctionaland performs COS . g)
exceptionally well, but it also significantly reduces environmental .
impact 9%savings 16,238.4 fminutes
By integrating FLEX-nto our packagingwe are setting a new standard in water usage of showering with an
for the industry,demonstratinghow environmentalresponsibilitycango averageflow rate

handin handwith economicefficiencyandproductappeal
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Our code of ethics and its
sub-policies

We formally launched and implemented our Code of Ethics on April 2021, setting
the foundation for how we conduct our businesscreate a safe, inclusive, and
diverse workplace. We review the code annually to account for any legislative or
regulatory changes. We also implemented detailed-policies to guide our

different stakeholders, covering key topics such as:

A Bribery and corruption A Anti-competition

A Equal opportunity, non
discrimination, and non
harassment

A Crossborder transactions
A Data privacy

A Conflicts of interest

Given our diverse markets, the code and its-poticies are available regionally in
English, Bahasa, Chinese, Japanese, and Vietnamese.

We communicated these documents to all our relevant stakeholders via email and

through our internal social media platform. We also organise regular regide
panel discussions and other engagement activities to ensure continued
conversation on these topics.

SECURINGSMOOTH JOURNEY

REGIONAETHICEOMMITTEE

Under the leadership of our CEO, our Regional Ethics Committee supervises the implementation and
enforcement of the code and its syiwlicies. It also investigates and reports any and all instances of
suspected or confirmed nercompliance with the code and its syiolicies. To ensure the

representation of diverse business functions, the Committee has appoiefessentative§rom various
business units across the Asia Pacific.

CHIEF EXECUTIVE OFFICER

REGIONAL OTHER APAC BUs
CHIEF CHIEF MANUFACTURIN CHIEF CHIEF LEGAL COUNSEL
WORKFORCE AND SUPPLY FINANCIAL SUSTAINABILITY AND BRAND REPRizEO'\,‘wT’;L'SVE LEADS
OFFICER CHAIN OFFICER OFFICER OFFICER PROTECTION
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TRAININCANDCOMPLIANCE

To help our employeesaccessand comprehend the
code and its sub-policies, we deployed an interactive
gamifiedtraining platform in five languagesacrossAsia
Pacific In 2023 as part of our commitmentto ongoing
compliance,we introduced a refresher training course
onour codeandits existingsub-policies

Trainingon our code and its sub-policiesis crucial to
promote compliance In 2023 and in previous years,
there were no reported incidentsof corruption. We also
havenot receivedany significantfines or censuredrom
governmentauthorities To ensureour smoothjourney,
we will continue to comply with pertinent laws and
regulations and present ourselves with the highest
ethicalstandards

OUR CODE OF ETHICS TRAINING BY THE NUMBERS

Q) 322

3 employees trained

) 361

3 employees trained

2022

SECURINGSMOOTH JOURNEY

LN
) 97
@3 factory staff trained

100% @ 100%

completion rate completion rate

@ 100%

completion rate




Keeping Cyber Threats at Bay

SECURINGSMOOTH JOURNEY I

At MOTUL, we acknowledge the growing complexity of cybersecurity threats. Hence, we take cybersecurity very seriousielWievast in safeguarding our networks, systems, and data against potential risks.
Also, we maintain a programme to identify, assess, and manage emerging cyber threats.

This programme, in turn, is integrated into our approach to risk management. In a@eokwing business landscape charactetibg uncertainty, effective risk management is a vital foundation to ensure business

continuity. We summarise our approach to risk management in the figure below.

OVERVIEW OF OUR
RISK MANAGEMENT APPROACH

Risk Risk Appetite, Tolerance,
Strategy and Attitudes
Risk Risk Reporting Structures,
Governance

Roles and Responsibilities

Risk Management
Process

Identify Risk

Assess and Prioritise Risks

Respond to Risks

We mitigate cyber risks through a comprehensive strategy that includes:
A Conducting thireparty assessments

A Requiring sukontractors to report cybersecurity measures for impact evaluation

A Supervising internal IT security compliance reviews
A

Organising training for our employees to be stewards of data protection

morul]

HOW WE STRIVE TO ENSDATA PRIVACY FOR ALL

IO|£| | Transparency
(i

We provide users with clear information on how we
collect, use, process, and disclose personal data. Our
Privacy Notice is publicly available on our websites, as is
the contact information for reaching our Privacy Office.

I ] Protection and safe custody
@ of personal data

We implement strong security measures to protect data

from unauthorized access and provide individuals the right

to access, correct, or object to processing their personal
information.

0 Notification and
° obtaining consent

We notify and obtain consent from customers and
partners when we collect their personal data.

We only collect necessary data in line with our privacy
policy. Personal data will not be sold or shared with third
parties, except as outlined in our privacy policy or for
legal requirements.

I ——l Disposal of

| l||| personal data

Once there is no longer a legal or business requirement
to keep information, we stop retaining personal data,

either by anonymisation, disposal, or use of other
appropriate methods.




SECURINGSMOOTH JOURNEY

Upholding Safety
and We”-BEIHQ COMMITTEE CHAIR

Our employees are our most valuable assets. Ensuring their health, safety, a#bingll
is the cornerstone of our success. We foster a safe working environment by investing in
comprehensive health and safety programmes and promoting employeebeield).

At Vilube our factory in Vietnam, our Health, Safety, and Environment (HSE) Policy serves COMMITTEE MEMBERS

as our guide in ensuring the safety and waing of our employees, contractors, and fetpss Dieehi Sugitiohs

62Nl Ay3a SYGANRBYYSyldad ' 2dzNJ FF OG2NRAS&az 6S
O2y (NI OG2NERSX YR @GAairiz2NARXI O2dzJ SR 6AGK |
Contractor Safety

HSE Policy ensures health and safety remain at the forefront of our every decision and Emergency Response Plan

) Work at Height . .
action. ) Material Handling
Heat and Fire Safety

Waste Water Treatment

H S E Restricted Space Entry Soliq Wa_ste_Contr_oI o
Accident/incident investigation

Warehouse Safety Legal Compliance
HSE training

To uphold our HSE Policy, we established a Health, Safety, and Environment (HSE)
Committee. They work closely with our HSE Department, playing a crucial role in assisting
the Department Head or Factory Director in meeting factaryd departmentlevel Ef::{;tijziz Personal Protective Equipment (PPE)

health, safety, and environmental requirements. Occupational Health Management
Machinery Safety

As a team, the HSE Committee plays an instrumental role in guiding the implementation
of regulatory requirements, which will be conveyed to various departments for
compliance. The committee holds regular monthly meetings to review areas that are Chemical Management Contractor S_afety
either underperforming or harbouring potential risks so they can be diligently identified, Safe Behaviour
assessed, and mitigated.

MOTUL




WORKPLACE RISK ASSESSMENT

In our workplaces,we observethe principlesof Gemba,a Japanesderm that meansd I O (i dzi €
LJt I.@ &rdphasiseon-site direct engagementwith our front-line employees We routinely
conducta a DS Y& F f Wweaekly observationsof the health, safety, and environmental
conditionsat our factoriesto better understandthe practicesandchallengesf our employees

We promptly identify and report any potential or actualissuesobservedduring this visit to the
HSECommittee,allowingfor their effectiveandtimely intervention.

| SECURINGSMOOTH JOURNEY

DIFFERENT TYPES OF
ON-SITE RISK ASSESSMENTS

We perform comprehensive risk assessments fosi@ activities
to ensure the proper implementation of workplace safety measures.

/"n\,\ Personal protective equipment (PPE) risk

assessments

Ensure our employees have highality protective gear to
safely perform their duties.

Ergonomic observations

< O> Verify if our employees have been adequately trained and

Adhere to proper machinery and equipment handling
practices to prevent injuries
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SECURINGSMOOTH JOURNEY

WORKPLACEAFETPROGRAMMES

We launched a series of programmes designed to improve the overall health and wellness of our employees. This includagivégrdasuch as annual safety training, comprehensive medical elpslas
well as workshops on occupational health hazards.

At Vilube we also partnered with the Vietnam Environmental Incident RespQeseerto establish an Oil Spill Response Station at our evacuation points. This partnership ensures that, in the rare event of
environmental incidents, our factory employees are equipped with the necessary tools and support to respond swiftly sineélgffeany situation.

FIREFIGHTING
AND OIL SPILL

DRILLS

We dedicate this day to planting trees, painting sidewalks, and cleaning areas Our annual emergency response drills prepare our employees for unforeseen

in our factories. circumstances. We partner with local firefighting authorities to offer

This programme creates a greener and cleaner workplace while actively engaging comprehensive training to our workforce. By participating in firefighting and oil spill

our employees. response drills, our employees gain knowledge and skills to respond promptly and
effectively to emergencies.

As we evolve and expand as a company, we will continue to actively address potential health and environmental concemsraichtlzour commitment to providing a safe and healthy workplace for
our employees.
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.... PATTAYA ORPHANA
At MOTUL, our philosophy is deeply rooted in our
commitment to making a positive impact on the
communities where we live and work. We believe that, as
a company, we have a responsibility to contribute to the
well-being of society, not just through our products and
services, but also by actively supporting initiatives that
drive social progress. This philosophy guides our
community partnerships, where we collaborate with local
organisations and stakeholders to address pressing social

and environmental challenges.

Our initiatives are more than just charitable contributions;
they are strategic partnerships that align with our core
l!{’ ) values and longerm sustainability goals. By focusing on
) “ ( areas such as education, environmental conservation, and
social welfare, we aim to empower communities, foster
inclusivity, and create lasting positive change. Through
these efforts, we not only enhance our corporate social
responsibility but also strengthen the bonds between
MOTUL and the communities integral to our success.

> iailiy
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EN ROUTE TTOBETTER TOMORROW I

Empowerment through Education

THE LASTING IMPACT
OFOURMEANINGFUL
PARTNERSHIPS

RISINGABOVE
HARDSHIPS
IN VIETNAM

Meet Phuong*, a secongear student in our

By SI0d282 Y2 i A BS 9y 3aAAYSSNAyYy3 O2 dzNE
example of a youth that has risen above hardships

and persevered to finish school.

Phuong* is just one of the thousands of youths from less

LINA @A f SISR O2YYdzyAlASa Ay =
touched through our partnership with Saigon Children.
Together, we provide scholarships and support to children
from lowsincome families, ensuring they have the resources

to complete their education. With its focus on education

and vocational training, Saigon Children has been

instrumental in equipping young adults with the skills to

secure stable employment and break the cycle of poverty.

Growing up, he had a lesisan-ideal childhood. His
parents divorced when he was very young, and he
faced the complexities of being a stepchild in an
extended family early on. But he was determined to
finish school, so he found ways to balance his school
and household responsibilities.

1 Saigon Children has achieved so much over the past 30 years. 41,860 young adults have been []  So, after school, he took on lateght parttime jobs to pay for his tuition fees. But the long
sent to college through scholarships, and 15,760 individuals have been enrolled in skills and hours and constant fatigue took a toll on his health, leaving him visibly thinner and paler than
vocational training courses. 221 schools in various less privileged communities in Vietnam his classmates. In time, Phuong* was able to secure a scholarship courtesy of the partnership
have also been constructed. Our continued partnership with Saigon Children demonstrates between Saigon Children and MOTUL.
the power of collaborative effort in driving meaningful change, supporting our unwavering Thanks to this scholarship, he can continue his studies without taking onitgte parttime
commitment to positively impact society. jobs. He is also guaranteed an internship, with the possibility of permanent employment with
MOTUL after graduation.

morong _______|E




EN ROUTE TTOBETTER TOMORROW I

Going green

There are different ways to go green,
as our upcycling and treglanting
initiatives demonstrate.

Featuring upcycled creations from homegrown artists and
non- profit organisations, each interactive installation from
our repurposed oil drums tells our journey to sustainability.

This oneof-a-kind exhibition marries all aspects of our ESG

priorities, embodying our holistic approach to sustainability
G O I N G B EYO N D T H E in a creative and thoughprovoking manner.

BARREL

In September 2023, as MOTUL celebrated 170
years of excellence and innovation, we also

unveiled our firstever exhibition at the Sustainable BEYONDHE BARRBEPOTLIGHT

{Ay3l L2NBE DIftSNERD® ! LJifte @AGESR aD2Ay3I . Sez2yR 3PUMPK|NS

. NNB f ¢ Z-long &xBibitior2 sfiaweases how

we can reimagine and breathe new life into our 3Pumpkinsis a longstanding partner and one of the featured
dZa SR 2Af RNH2Xa® ¢KS WF2NBOSNI K2YSaQ 2F G(KS collaboratorsfor the a D 2 Bgfyandthe . I NJIbIts where we

et . encouragecchildrento unleashtheir creativity to repurposeour used
now reside in community gardens and showcases oil drums

B gianaicircularity. Our continued partnership with  3Pumpkins underscores our

commitmentto fosteringcommunity engagementand support Since
2019 3Pumpkinshasusedart asa meansto facilitate stronghuman
connections within and across communities Their values align
perfectlywith a h ¢ | YalQe$of inclusivityandsocialresponsibility

Through this partnership, we support various programmes and
activities that enrich the lives of less privileged children through
creativeexpressionpersonalgrowth, andcommunityinvolvement
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EN ROUTE TTOBETTER TOMORROW I

ONEMILLION TREES
IN SINGAPORE

Last March 2023, our Singapore team spent a
morning planting a row of treeis a
neighbourhoodn Jurong. This is in line with the
city-a (0 | OrneNdlEionTreesnovement, which
aims to plant one million trees by 2030.
Launched by the National Parks Board (NParks),
the movement aims to integrate nature into the
urban environment.

The treeplanting activity not only enhanced the
greenery, it also fostered a sense of community and
environmental stewardship among our employees
YR WdzZNBy3I NBAARSyiGaod alL
fun and hard work under the sun can result in
ANBSYAy3a 2dzNJ AaGNBSGaol LISa
shares Samantha Choo, an HR executive at MOTUL.

moronyg |EER




EN ROUTE TTOBETTER TOMORROW

Our people beh | nd the Wheel We put the spotlight on some of our employees who

embody the MOTUL Spirit.

Arr-WIl @ Qa LJF aaa /] KS 2S@gQa KSI

and ingenuity disabled animals
Arr-JayAssistin a Technical Service Engineer b \ Wong Che Wey, a Technical Training

from the Philippines, discovered a fascinating * Manager from Malaysia, is also using his
way to combine his engineering skills with his {4 = technical expertise to give disabled animals a
passion for creativity. In his spare tirmbssr- 4 S : new lease on life through custotuilt

Jay transforms our used oil barrels into ‘ 1 " wheelchairs. Together with his wife, Cheng
functional pieces of furniture. 1 t YeeLeng Che Wey founded Dog Wheelchair
' : Malaysia in December 2017.

a¢2 Y2ad LIS2LX Sz dzaSR 2Af RNHzyra I+ NB 2dzai Inspired by their own puppy, Frosty, they craft each of the set of wheels by hand to
ONBlIGA@GS FyR Fdzy 6AGK GKSY GKId y2ém2yfe SyadNB GKS LISNFSOG FAGP 628 KISS y2 LINR2NJ
Jay. lovedoit-8 2 dzNB St F LINR2SOG&az¢ / KS 2Sé& SELIXLIAYyao®
Armed with his tools and creative imaginatigkry-Jay meticulously cuts, welds, and paints R2Sa Ittt GKS GFAf2NAYy3I F2NJ 6KS KINySaasa |
the oil barrels, turning them into eyeatching chairs, tables, and even decorative items.

Each piece of furniture tells a story of innovation and environmental consciousness, All wheelchairs are customade to fit individual dogs according to their disability, with
reflectingArr-Jay's commitment to reducing waste and promoting a circular economy. prices starting at RM300. Their heartwarming journey aims to spread the message that

Arr-Jay's work exemplifies the MOTUL Spikithere technical expertise meets every dog deserves a chance to run again, no matter their condition.

SYGANRYYSyGlt aidSélNRaAKALID aLQ@BS 6SSy Ay
adzLILI2 NI Yeé Sy 3A@Sa YS Ay Y& ONBIGA@S

MOTUL




Empowerment
through education

NURTURING
CREATIVE EXPRESSION
AMONG THE YOUTH

Our continued partnership with 3Pumpkins underscores our
commitmentto fosteringcommunity engagemeniand support Since
2019 3Pumpkinshasusedart asa meansto facilitate strong human
connections within and across communities Their values align
perfectlywith a h ¢ | YalQeof inclusivityand socialresponsibility

Through this partnership, we support various programmes and
activities that enrich the lives of children from less privileged
backgroundsthrough creative expression, personal growth, and
communityinvolvement Thisincludesour partnershipfor the ¢ D2 A y 3
Beyondthe . | NX2iBilfitin 2023 where we encouragedhe children

to unleashtheir creativityto repurposeour usedoil drums
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We aim to change the lives of less privileged youths through training,
education, and professional career development.

SOWING Ourcontinuedcollaborationwith the Institut Européerde Coopératioret de DéveloppemenfIECD),
THESEEDS through the Seedsof Hope programme, exemplifies our strategic approach to community

engagementlECDs an international organisationthat aimsto uplift lessprivilegedyouthsthrough
OF HOPE competencytrainingandeducation

a 2 2 NJwithyBTULs so specialbecauseof the innovativeprojectsin the automotivesectorswe get to work 2 Yy 8haresAlix Fontaine
Watson,Directorof Operationsin SoutheastAsiaat IECDd& 2 2 NJwith y Big brandin the automotive spacemeanslots of exposureand
quality training for our beneficiaries

Seedof Hopeprovidesvocationaltrainingand employmentopportunitiesto lessprivilegedyouths, particularlyin technicalfields suchas
mechanicsand engineering & 2 | (i OdGrygluths grow in selfconfidencethroughout the programmeis so A Y & LIJAsNakeyARIrEli&
Glénisson Financeand DevelopmentManagerin SoutheastAsiaat IECD & { 2 ¥f$hem evenbecometrainers to educatethe next
generationé

In 2023 we developednew training modulesand strengthenedour partnershipswith localbusinesseso facilitate job placementsfor our
graduates This ensuresthe programmenot only equipsyoung people with valuableskills, but also connectsthem with meaningful
employmentopportunities

& 2 K mdtivatesme is how we can seethe real impact of Seedf Hope,endto-end, across3 Sy S NJ- addsZhyTauy \éan Hardiville
IECDViethamRepresentatived 2 Believein changinglivesé
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O U R Hearts aflutter as the China team
GA L L E RY visits Dream Cafe, a social
enterprise that gives employment

opportunities to people with

O F G O O D Down Syndrome

Learning never ends as the Vietnam factory
staff tour and train vocational school
students, in partnership with Saigon Children
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All smiles as the
Singapore team goes go
karting with the children
from 3Pumpkins

At MOTUL, we believe in

giving back whenever Innovative farming solutions and
community empowerment with
the Indonesia team wittPentani
Muda Keren charity organisation

and wherever we can.

Check out some snap

shots of our people
doing good all around
the region!
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All hands on deck as the Japan ;
team organises activities for the \
benefit of the Public Foundation 1

for Traffic Accident Orphans

Jab well done for the
Vietnam team after
participating in a blood
donation drive
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